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GUINNESS WORLD RECORDS™ GIFT RANGE TO BE SHOWCASED AT 
CHRISTMAS IN JULY 2010
Christmas in July 
Camden Centre, London
 6 July 2010
London, 29th June 2010 - Guinness World Records, the global authority on record breaking, has partnered with Paladone Products, the leading gift suppliers in the UK, to create its first range of Guinness World Records toys and gifts for 2010/11. 

The Can you break a record range brings world class record breaking to the public, inspiring families and friends to test their skill through a selection of fun challenges. Each gift set contains everything needed to stage a record breaking attempt or, in the case of the Stunt Jump Motorbike, replicate a world record.   
The Guinness World Records range will be officially launched at Christmas in July on 6th July 2010 and will be widely available from high street and on-line retailers including Marks and Spencers, WH Smiths and Amazon, from September 2010.
The range of challenges has been created in conjunction with Guinness World Records official adjudicators to ensure that they appeal to all ages and that anyone from 7-70 years old can be in with a chance to be a Guinness World Records record breaker. The product range includes: 

· The Chopstick Challenge – where players attempt to break the current world record for sorting chocolate beans, using only chopsticks 
· The Skipping Rope Challenge – in which the record for the most skips in a minute is up for players to attempt 
· The Space Hopper Challenge – where participants are encouraged to break the 100 metre record for space hopping
Each set (excluding the Height Chart) is accompanied by a mini Guinness World Records book which details related records, alongside guidance from the Guinness World Records team on how to practice for the record attempt and a chart to monitor progress.
Commenting on the product range, Hannah Scroggs, new product developer at Paladone, said: “The Guinness World Record brand inspires, challenges and rewards achievement and together, Paladone and Guinness World Records, wanted to create a gift range which mirrored these attributes. Every year, the Guinness World Records book is a consistent best seller and this gift range makes record-breaking much more accessible for those inspired by the book.  The response from retailers towards the gift range has been outstanding and we are already developing the Summer 2011 range, which will really prove the ubiquitous, year round appeal of Guinness World Records.” 
-  END   -

For more press information or interviews please contact:
Fiona Parkinson

Paladone Products Ltd

Tel: 01273 230037  fiona.parkinson@paladone.com
About Guinness World Records

Guinness World Records is the universally recognized authority on record-breaking achievement. First published in 1955, the annual Guinness World Records book is published in more than 100 countries and 25 languages and is the highest-selling books under copyright of all time with more than 3 million copies sold annually across the globe. Guinness World Records celebrated its 50th anniversary edition in 2004, a year after the sale of its 100 millionth copy. Guinness World Records also annually publishes the Gamer’s Edition; a records book devoted solely to the world of computer gaming and high score record achievements. The Guinness World Records website (www.guinnessworldrecords.com) receives more than 12 million visitors a year. Guinness World Records is part of the Jim Pattison Group, one of Canada’s largest privately owned companies which is a conglomerate of interests, including advertising, broadcasting, grocery stores and automotive retailing.

About Paladone 

Paladone Products is a leading developer and supplier of gifts to the UK gift market.  Using in-house design and development teams we supply a wide range of licensed and own brand products to UK major retailers and independent stores.  We also supply into over 30 countries worldwide.  For more information visit www.Paladone.com or contact Simon Nunan on 01273 230 037; simon.nunan@paladone.com
